
	  	  
	  

Hundreds of Girl Scouts Become Innovation Detectives at  
Kellogg’s® Career Exploration Day 

 
ELMHURST, IL, June 2, 2018—Today, 276 young girls in Chicago and Northwest Indiana 
became innovation detectives at the Girl Scouts of Greater Chicago and Northwest Indiana 
“Career Exploration Day”. This event brought to life what the girls have learned through the 
GirlSpace “Healthy Girls, Bright Futures” (HGBF) program. Sponsored by Kellogg’s, HGBF has 
provided approximately 2,000 girls from Title 1 schools with hours of dedicated, immersive, and 
highly-specialized programming in four curricular areas, including: STEAM (science, technology, 
engineering, arts, and math), Life Skills, Financial Literacy/Entrepreneurship, and Outdoor 
Education to help develop their leadership skills and sense of self. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
(Back Row Left to Right: Adrianna Mosley, Hamilton Elementary School; Jayla Shumpert, Hamilton Elementary 
School; Nomi Green, Pierce Middle School. Front Row Left to Right: Marianne Hoover, Garvey M Elementary School; 
Toriana Jackson, Kozminski Community Academy; Kayela Reddin, Kozminski Community Academy.) 
 
“Throughout the day, the girls participated in six interactive stations to earn age-appropriate 
badges for product design and innovation, and, better yet—get the chance to “see” their futures 
with Kellogg’s employees serving as program facilitators and mentors for the girls,” said Wendy 
Davidson, President, U.S. Specialty Channels, Kellogg Company.	  “We are so grateful for the 
Girl Scouts and Kellogg’s staff who participated today to help fuel the girls’ entrepreneurial 
spirit.” 
 
During the event, which was hosted at the Girl Scout Friendship Center in Country Club Hills, 
the girls were presented with the challenge of developing a wholesome breakfast item, and as 
the age group increased, they received an additional challenge. The girls rotated through six 
stations, which included: product development, purchasing, marketing, sales, production, and 
prototyping. In the final session, the girls were shown how packaging is created and they used 
craft supplies to develop a version of their product packaging. They then presented their product 
to event attendees using the STEAM and public speaking concepts they learned. 
 
“Kellogg’s Career Exploration Day is a culmination of everything the Girl Scouts have learned in 
the Healthy Girls, Bright Futures program, which was designed to support our overall mission of 
building girls of courage, confidence, and character. I’m so proud of all the Girl Scouts who 
participated today, and I am sure that we fueled their entrepreneurial spirit,” said Nancy Wright, 
CEO, GSGCNWI.  



	  	  
	  

 
Girl Scouts of Greater Chicago and Northwest Indiana (GSGCNWI) and Kellogg’s believe that 
every girl should be given the same opportunity regardless of her background—if she can “see 
it,” she can “be it.” And today, the GSGCNWI did just that. 
 
About Healthy Girls; Bright Futures 
 
“Healthy Girls, Bright Futures” (HGBF) is a pilot initiative that provides girls with 12 hours of 
dedicated, immersive, and highly-specialized programming in four curricular areas, including: 
STEAM (science, technology, engineering, arts, and math), Life Skills, Financial 
Literacy/Entrepreneurship, and Outdoor Education to help develop their leadership skills and 
sense of self. The Girl Scouts participating in the HGBF program are learning about better food 
choices, budgeting, the science of food, and product innovation and packaging design. In 
addition, girls are exploring careers in research, nutrition, marketing, finance, and quality control 
by interacting with Kellogg employees in those roles. The program is designed to support the 
overall mission of Girl Scouts: building girls of courage, confidence, and character, who make 
the world a better place. By providing interactive opportunities for the Girl Scouts, the young 
mentees get a chance to practice a lifetime of leadership, adventure, and success. 
 
About Girl Scouts of Greater Chicago and Northwest Indiana 
 
Girl Scouts of Greater Chicago and Northwest Indiana (GSGCNWI) impacts the lives of nearly 
53,000 girls and 21,000 adult members who believe in the power of every G.I.R.L. (Go-getter, 
Innovator, Risk-taker, Leader)™ to change the world. GSGCNWI serves 245 communities in six 
Illinois counties (Cook, DuPage, Grundy, Kankakee, Lake, and Will) and four Indiana counties 
(Jasper, Lake, Newton, and Porter) as the preeminent leadership development organization for 
girls. For more information, visit www.girlscoutsgcnwi.org. 
 
About Little Brownie Bakers® 
 
Kellogg® is the parent company of Little Brownie Bakers®, which is licensed by Girl Scouts of 
the USA and has been baking Girl Scout Cookies since 1973. Little Brownie Bakers’ mission is 
to provide cookies and support services of the highest quality to Girl Scout councils to help 
teach girls a wide range of life skills and generate income for Girl Scout troops and councils via 
the annual Cookie Program. Girl Scouting builds girls of courage, confidence and character who 
make the world a better place. Kellogg’s® and Little Brownie Bakers are proud to be a sponsor 
that goes beyond a cookie bakery partner to support initiatives that fuel young minds. 
 
About Kellogg Company 
 
At Kellogg Company (NYSE: K), we strive to enrich and delight the world through foods and 
brands that matter. In addition to supporting Girl Scouts through Little Brownie Bakers, our 
beloved brands include – Pringles®, Cheez-It®, Keebler®, Special K®, Kellogg’s Frosted 
Flakes®, Pop-Tarts®, Kellogg’s Corn Flakes®, Rice Krispies®, Eggo®, Mini-Wheats®, Kashi®, 
RXBAR® and more. Net sales in 2017 were approximately $13 billion, comprised principally of 
snacks and convenience foods like cereal and frozen foods. Kellogg brands are beloved in 
markets around the world. We are also a company with Heart & Soul, committed to creating 
three billion Better Days by 2025 through our Breakfasts for Better Days global purpose 
platform. Visit www.KelloggCompany.com or www.OpenforBreakfast.com. 
®, ™, © 2018 Kellogg NA Co.       
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Kellogg Media Hotline 
269-961-3799 
media.hotline@kellogg.com 


